


What’s  
The  

Problem? 



• Slow growth of Facebook fan 
base. 

• Lack of interaction on 
Facebook page. 

• How to use Facebook to 
increase brand engagement. 

• What other Social Media sites 
should be explored? 



Let’s start at the beginning... 



evaluation 



• Only 136 subscribers and 300,000 video views. 

• Video feed does not have any ’fan’ videos. 

• No links to other Frank’s social media sites or website. 



• 330,000 likes. 

• Apps for Frank Yourself Photo Sweeps, Recipes, Wings (3D wall 
of wings recipes) and Frankster Central Roadshow. 

• $1.00 coupon offer. 



Last post was 4 years ago!? 



why were you 
abandoned? 



evaluation 



Facebook icons on top of the 
website and on the brandscape 
lead to the Frank’s RedHot 
Facebook page. 

However, the prominent 
Twitter and Facebook 
icons below the 
brandscape lead to ... 
(to be continued on the next slide) 



Facebook and Twitter feeds talking about Frank’s RedHot. The icons do not lead 
you to the company’s social pages. 



The ‘share’ icons on the 
bottom are limited to a few 
sites instead of the commonly 
known ‘ShareThis’ or ‘AddThis’ 
icons.   

Besides Facebook, there are no active profiles on any of the other sites that are 
listed there.  So why have just those icons? And where is YouTube? 





How to 
increase 
interaction 
from fans on 

? 



Some thoughts… 



1) Interact and talk to fans; 
comment on their posts and 
reply to them.  For example, 
this recent post drew over 200 
comments and none were 
replies from Frank’s RedHot. 

2) The new contest “Frank Yourself Photo 
Sweeps” appears to be confusing the fans.  
There is less than 100 submissions in 2 
months and most of the photos submitted 
aren’t within the guidelines of the contest.  
Does Frank’s audience find this contest 
interesting? 



3) Advertising – With the new ‘timeline’ layout, it’s 
more difficult to readily appear in fan’s feeds. Using 
advertising can help encouragement engagement 
with Frank’s targeted audience and provide in-depth 
statistics on the ad performance. 

4) Post photos and videos from fans who shared on other 
social media sites and link back to their pages (i.e. 
YouTube and Pinterest).   

5) Invite Facebook fans to visit other links. Link to Frank’s 
other social media sites and invite them to check out new 
products or recipes on Frank’s website. The goal is to 
market Frank’s RedHot, not Facebook. 

 





According to eMarketer: 

• Social gamers in the U.S. are expected to grow by 29.5 percent; from 53 million in 2010 to 
68.7 million in 2012. 

• Half of U.S. internet users ages 18 to 44 play social games every day. 

• Daily players include 54% of men and 46% of women. 

• Nearly two in five chose an online game as a preferred route to new product knowledge. 

• Among respondents interested in completing social challenges, 57% found product discounts 
a “very compelling” incentive to complete them, while another 37% found them “somewhat 
compelling.”  

• Loyalty program points were considered at least somewhat compelling by 88% of 
respondents. 

 



Create a Facebook game: Sh!tBall 
• Frank’s RedHot Paintball game where fans can earn 

credits.  

• The more credits they earn, they can unlock new 
adventure levels and a new paintball ‘color.’ 

• Each of Frank’s flavors is represented by a color on 
the product cap. 

• Fans can share credits with friends or redeem credits 
for special discount coupons. 

• Fans can earn credits by inviting friends to play. 



What other social media sites 
should Frank’s consider? 



Search on SocialMention: “Frank’s RedHot” and “FranksRedHot” 





• StumbleUpon is a social discovery site where users vote on their favorite 
websites. 

• Websites are recommended based on personal preferences and based on 
ratings of other viewers.  

• A new feature of StumbleUpon is “Brand Channels.”  These enable users to 
follow brands, to see what the latest commercials are as well as find the latest 
deals on products. 

What is StumbleUpon? 





• Contact StumbleUpon to sign up at partners@stumbleupon.com. 

• Once the “channel” is created, people will be able to simply click a “follow” button that 
will send Frank’s content to their interests.  

• Add visually appealing and interesting photos. 

• Add videos; commercials, contest entries, comical fan videos, etc. 

• Connect StumbleUpon account with Facebook account. 

• StumbleUpon Paid Discovery: Drive a user directly to your site from the “Stumble” 
button for as little as $0.05 per click.  Target interests, locations, or demographics and 
integrate with Google Analytics so you can measure the success.   

 

How could Frank’s use 

? 





• Google+ is a social networking site created and launched by Google 

• Brands can segment their content to engage with brand influences using 
Circles. 

• Ability to host Hangouts, a video chat for up to 10 people. 

What is 

? 







• Start a profile. You must use a real person’s name but you can use Frank’s RedHot as 
your nickname.  

• Add a description about the company in the “About" section and include the website 
URL. 

• Upload photos and videos; consistently.   

• Add interesting descriptions to the visual content and be sure to use Frank’s RedHot 
name and a website URL in the description. 

• Stay involved in conversations; comment on other people’s photos and posts when 
they reference Frank’s. 

• Create Circles to segment followers so you can deliver targeted content. 

How could Frank’s use 

? 





• Pinterest is an image bookmarking site. 

• Share and organize interesting  visual content on virtual pinboards. 

• The mission of Pinterest is to connect people through common interests. 

What is 

? 





You too could be... 



Would 

work for  
Frank’s RedHot? 



These are only a few pins about Frank’s RedHot.  There were 
hundreds pinned and repinned in the past few weeks. 



‘Pin It’ is already on Frank RedHot’s website!  But, there is no brand 
profile on Pinterest. 



• Start a profile and use Frank’s RedHot as your username.  

• Add a description about the company in the “About" section and include the website 
URL. 

• Pin photos and videos; consistently.  Videos have their own special section and it’s 
easy to pin YouTube videos.  

• Add interesting descriptions to the pinned visual content and be sure to use Frank’s 
RedHot in the description. 

• Mix pinning Frank’s own photos and videos with “repining” of fan’s photos. 

• Comment on other people’s pins and “Like” other people’s pins when they reference 
Frank’s. 

• Create moderated boards for fans to express their support for Frank’s. Let them add 
videos, photos and social media posts from events. 

• Create boards for the various stops on the “Frank’s to the People” tour. 

• Add Frank’s RedHot coupons to boards. 

How could Frank’s use 

? 



Run a Pinterest contest “Pin It to Win It!”  
• Invite fans to pin images from recipes that they create 

using Frank’s sauces.  

• Judge the winners in each flavor category (8 different 
sauces) and select the winner by the number of 
repins.  

• Select a monthly winner for each flavor and offer 
$100 cooking.com certificate as a prize and promote 
the winners’ Pinterest boards on Frank’s website as 
part of the contest. 



In Conclusion… 



Budget ‘buckets’ 

Bucket Estimate Cost 

Paintball Game $240,000 

Advertising $150,000 

Prizes/Giveaways $10,000 



• Link Social Media icons to their respective pages. 

• Tie all Social Media pages with your website and 
with Facebook (YouTube!) 

• Displaying or linking to inactive social media 
channels can cripple online efforts.  If the icon is 
there, maintain your presence on that site.  

• Make it easy for your audience to share your pages, 
photos and videos with others.  Don’t limit them to a 
few sites where you don’t have an active profile. 

• Engage with Facebook fans; reply to them and 
comment on posts. 

• Don’t shy away from Facebook advertising. 

• Share fan’s photos and videos; don’t just post 
Frank’s content. 



Explore opportunities on other Social Media sites: 
 

• StumbleUpon 

 

• Google+ 

 

• Pinterest 

• Run a recipe contest “Pin It to Win It!” 

 

• Facebook 

• Create a social paintball game. 



There is no perfect way to grow a social media following.  
It takes planning, consistency, risk, testing and patience. 



Build a strategy that is ‘social,’ not 
promotional.  
 
Stay true to Frank’s authentic brand voice. 
 
Make it interactive. 
 
Nurture fan/follower relationships. 
 
Keep learning! 
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